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Thiat passion for thi crestive, practical and esthetic aspects of
architecture permaatas Balber's conversation. But the thirty-
three yearald who bégan the compary just twa years ago, came
o his calling threugh a circuitous route, "Estarted out majoring
in architecture, but then | became interested in pre-med. fended
upgetting a B.A. with emmphasisin psychology from Wilght State
University in Ohio, Then | realized | was missing my catling, 5o

I wenk ta graduate school at USF and became an architect he
laughs. All those science and psychology courses came in handy,
Balber says.”l apply my education every day. Those courses
trained my mind ta think analytically and tounderstand the
human psyche. | apply it to clients’ needs and to the needs and
desires of the general public wha zre going to use the spaces
design,” he added.

Freedom and Challenges

He says owning his own architecture firon is 2 life'long drearm., ™
love the freedom of owning my awr fiem. ' interested in doing
evely bype of project yau can think of. Building shops, muteums,
hospitals, hormes, . they're all exciting for me” Satber says.

Yet, Balber admits getting started had its challenges, A farmer
Desian Director for Gritton and Associates in Tampa, Balbar
nated that part of him didn't want to feave the "family" culture
fe experienced there, "But | realized that Il never be thic young
again or have this much enargy and drive” he said. Then he faced
a major hurdle - marketing, His new company’s partfolie couldn't
include designs he bad worked on at his farmer emplayers firm.
Balper SAYE, “Insread, | relied on testimenials: | put therm on my
weh site, my printed materials and used them whenever | could.
| ffered the peaple whe gaive me testimonials [inks on my web
site to thair wiely site, These people were 5o generous and many
ave well-krigwn i the Tampa Bay area. it proved to be 2 good
miarketing technigqus;



Branding is Personal

Balber's logo is another marketing technigque that seems o be
wiarking. °I wanted to come up with something that really branded”
the comipany. My wife, Sharon, and | kaew everything would
revaolve around the lago, We came up with the small circles to formn
the letter B It represents the idea of synergy - a lot of little things
farming something bigger” He adds that he gave the compary his
nare For two reasons, “Part of it 1s ego, sure. But the other part is
accountability. 1 want peaple to know that there's 2 persan here
who stands behind this company and thers’s great pride inwhat
wiz o In essence, iy name goes an everything”

Philosophy and Mission

Sustainability and the ‘green” maverment are major parts of Balber's
design philasaphy. He says that he |ikes value engineering, "l take
both materials and the stractune into account in oy designs.’Balber
tries to aviid what he calls ‘structural gymnastics'{architectural
élepments that are added for interest but may not add to a room’s
structure and generally are maore costlyl. "We try to save the dient
maney In a varisty of ways. One examipe Is carefully planning
bearing palnts within the Building. Another example is square
fantage. Most people think the mare square footage, the more the
Building will cost. That's not necessarily so. Sometimes by adding just
200 sguare fest more in one area you can actualiy save money by
charing a bearing wall, “Wet walls’ (areas with shared plurmbing] are
anather example’ he says.

Green design is another Batber passion, " We try to use'green’
glemerits as much as possible’ he says, "t varies from project to
praject and depends on the site, the budgeat and the client’s needs”
Sarmie examples are his company's use of recycled materials, low
maintenance siding such as Hardy Plank siding which contains
cement, and xeriscaping with native plants, Balber alsa likes to

wse solaras much as possible, He points aut that it helps with the
hieating and cooling, saves on electric bifls, and the spaces feel
miare humane and natural”

Balber alzo likes to use low VOC (volatile organic compounds)

paint: It readily available and generally no more expensive, Yet

it helos the indoor air quality,” he sayvs. When designing business
buildings, his company spends time thinking about human needs
such as special stmoking areaz "We design smeoking sactions at least
25 fest from the main entry. That helps with the air guality inside
the building. It's the dittle things like this that Fm interested in. Yes,
we basically make more money by ‘going green; but not that much.
We da it because it’s right, the moral thing to dey’ he says.

He has a few tips for anyone considering building & commercial
building or 2 heme, “Contact an architect right away, There are so
rrany things the average person doesn't think of that can make

for a wonderful homogenous project. An architect will look at

the site and help with interior and exterior design, structure and
even the landscaping. At David Balber Architecture we offer free
consultation. Most people have never worked with anarchitect
before s we hold their hand through the entire process” he added.

BUILIDNG A REPUTATION AND SUCCESS
Balber likes to talk about the design he submmitted for the new World
Trade Center in Mew York and how [T browght him and his comparsy
recagnition. After 9711 they had & contest to get new ideas. My
desigr was chosen and aired on CHK. We have a clip of that video
footage on eur wab site” ha gays, The craftsmanship and guality of
thelr construction documents is another reputation builder for the
company. Balber says, “Most people call them blugprints. We get
great feedback from clients and fram builders. They like our detai,
thought process and the way we carefully design the layout. It just
anatheraxample of our commitment to detail and quality.”

Another project that brings David Balber Architecture accoladesis
the recent remodel of a south Tampa home that is highlighted on
his web site, *The house will be featured in the Flgir section of the
Tampa Tribune and House-Trends Magazine he says. "They chose it
because it was a complex job with a lot of challenges. Here wWas an
existing structure and we had to get the flaor plan and function to
ik and Ao like it was that way from the beginning.”
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Crriginally, that home had a lot of what | call ups and downs,

ins and outs! Our goal was to make it lock like 2 Mediterranean
eountry hame modified from generation to ganeration to fit each
gra's neads” he says. One of the creative ways Balber made this
happen was to expand the second floor, lower the roof, and put an
addition onta the rear of the home, "We also medified the covered
entry, changed the garage and added a tower element in frant,” he
added.

NEXT ON THE DRAWING TABLE

A pew project for the comparny is Avenue Cellars in Wesichase, The
store will be both awine shop and lounge, and a prototype for the
hausiness,

Batber has high and diverse goals for his company. "'d like to see
s get involved in a varety of projects around the area. What | see
happening iz getting invalved with a project of significant scale
that has a “Wew" factor. A few of these are in theworks and will
make an impact onthe local architectural society”

BALANCING FAMILY AND BUSINESS

Balber likes to quote his father. "My father told me to love what you
do. He says, F you Jove toothpicks, make the best toothpicks. You
will make money. The money will follow:™ He admits that running
the business, being respansible for a wifé, an eight-month old

son (lake), and five emplovees puts a heavy load on his young
entrepreneurial shoulders.

"Bt this is my Passion! Its rot just a job P'r creating something for
miy family and hopefully it will be a legacy company that can be
handed down for generations to come. | think about design and
architecture all the time. | take it with me everywhere, This makes
me happy and when P bappy my family is happy!

Diavid Baiber Architectore, L. is located at TOR04 North
Dl Mabrry Highwey, Suite 174 in Tarmpa. They can Be redchen
By calling 87 3-868-324.2 or by wisiting thefr vwel site ar v,
davidbalberarchiteciung.com.



